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NO.1 Designing Products for Reuse

In recent years, the problem of electronic waste has become more serious
around the world. Many people buy new devices and throw away old ones without
thinking about their impact on the environment. This situation has led designers to
search for better ways to create products. (Q1), some of them are focusing on reuse
design, which allows products to be used for a longer time instead of being replaced
quickly. These products are often made so that their parts can be easily repaired or
changed.

Reuse design changes the way products are made and used. For example, some
companies now produce smartphones with parts that can be replaced individually. If
one part breaks, users do not need to buy a completely new device. Instead, they can
simply replace the broken part. This not only reduces waste but also saves money for
users. In addition, some products are designed so that their appearance can be updated
by changing certain parts. Because of these features, reuse design can (Q2). This
approach helps people keep using their favorite products for a longer time.

Reuse design also encourages people to think differently about consumption.
Instead of always buying new products, people may start to value items that last
longer. This change in thinking can help reduce the amount of waste produced in
society. However, reuse design still faces challenges such as higher production costs
and limited availability. Even so, interest in this approach has been growing in recent
years. (Q3). If more companies adopt this approach, it could lead to a more sustainable

future.
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Q1)

1 As a result

2 On the other hand
3 Eventually

4 On purpose

(Q2)

1 increase the need to replace products more often

2 make it difficult for users to repair their devices

3 extend the life of products and reduce unnecessary waste

4 limit the number of products available to customers

(Q3)

1 People are beginning to recognize the value of reuse design
2 Companies are refusing to change their design methods

3 Reuse design has already replaced all traditional products

4 Customers are no longer interested in environmental issues
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